
PERSONAL PROFILE

Socia l  media and Content Profess ional  with expert ise in  brand campaigns ,
d ig ita l  storyte l l ing ,  and audience engagement .  Ski l led at  managing large-
scale  pro jects ,  developing strategic  content ,  and dr iv ing engagement
across mult ip le  p latforms.  Current ly  leading content in it iat ives at  Qatar
L iv ing ,  one of  the largest  d ig ita l  p latforms in  Qatar ,  where I  create
impactfu l  campaigns and l i festy le  content ,  and develop socia l  media
strategies  that  connect brands with d iverse audiences .  Recognized for  a
strong v isua l  sense ,  creat iv ity ,  and the abi l i ty  to craft  authent ic  narrat ives
that  resonate and del iver  measurable resu lts .

WORK EXPERIENCE

Q A T A R  L I V I N G  

Senior  soc ia l  med ia  spec ia l i s t  |  Mar  2024  -  p re s ent

•  Oversee da i ly  content  st rategy and community  management
across Qatar  L iv ing ’s  soc ia l  media p lat forms ( Instagram,  Facebook ,
T ikTok ,  L inkedIn ,  Snapchat ,  and X) ,  ensur ing content  stays
cons istent ,  engaging ,  and a l igned with the brand vo ice .

•  Manage and coord inate cross-funct iona l  teams inc lud ing Sa les ,
Des ign ,  and Video by sett ing c lear  object ives ,  s t reaml in ing
workf lows ,  and ensur ing campaigns are de l ivered on t ime with
measurab le resu l ts .  Prov ide creat ive d i rect ion to des igners ,  gu ide
the v ideo team on storyte l l ing and product ion ,  and co l laborate wi th
Sa les to a l ign campaigns wi th bus iness and revenue goa ls .

•  Dr ive Qatar  L iv ing ’s  growth ,  ach iev ing a 30% increase in  2025
through innovat ive d ig i ta l  s t rateg ies and data-dr iven content
p lann ing .

•  Lead v ideography pro jects ,  inc lud ing the product ion of  corporate
v ideos ,  promot iona l  content ,  and branded storyte l l ing ,  ensur ing
h igh-qua l i ty  v isua ls  that  st rengthen brand pos i t ion ing .

•  Cover  events ,  exh ib i t ions ,  and awards through rea l-t ime soc ia l
media updates ,  ree ls ,  360° content ,  and stor ies ,  whi le  a lso
conduct ing on-ground interv iews to capture un ique perspect ives .

•  Bu i ld  and nurture on l ine communit ies by engaging d i rect ly  wi th
fo l lowers ,  encourag ing meaningfu l  conversat ions ,  and ampl i fy ing
authent ic  content  through EGC in i t ia t ives .

•  Track and ana lyze campaign performance us ing ins ights and
ana lyt ics ,  ref in ing st rateg ies to improve reach ,  engagement ,  and
convers ions .

•  Stay ahead of  industry  t rends by exper iment ing with new formats ,
p lat form updates ,  and creat ive approaches to keep Qatar  L iv ing ’s
content  innovat ive and compet i t ive

SENIOR SOCIAL MEDIA SPECIALIST

S E N A A  A B D U S S A L A M  

+ 974 31682302

senaaabdussa lam@gmai l .com

C O N T A C T

S K I L L S &
P R O F I C I E N C I E S

•  Soft  Sk i l l s :

Verba l  and wr i t ing
communicat ion ,  organ izat ion .

•  Microsoft  Off ice :

Prof ic ient  in  word ,  Exce l  and
PowerPoint .

•  Genera l  Sk i l l s :

Content  Creat ing ,
Copywr i t ing

•  Database Management ,
Bus iness Knowledge ,  Ed i t ing
and Proofreading

View My L inkedIn Prof i le

Doha ,  Qatar

•  Advert is ing Strategy •  Inf luencer  Campaigns •  Content Creat ion 
•  Copy Writ ing •  Present ing •  Brand Development •  Cl ient  Partnersh ips
•  Account Leadership

L  A  N  G  U  A  G  E  S  

Engl ish

Arabic

https://www.linkedin.com/in/senaa-abdussalam/


EDUCATION

D I P L O M A  I N  P G P  I N  D I G I T A L
M A R K E T I N G  A N D  A N A L Y T I C S

Dig i ta l  Academy 360 ,  Banga lore  
Augus t -  February  ( 2022 -23 )  

H I G H E R  S E C O N D A R Y  

Internat iona l  Ind ian  Schoo l  
-  J eddah ,  KSA (20 18-2019 )

C E R T I F I C A T E S

•  IELTS,  Academic (Band
7.0)

•  Google Ana lyt ics ,  Google
Cert i f ied

•  Google search ads ,
Google Cert i f ied Content
Market ing ,  Hubspot
Cert i f ied

•  B ing ads ,  Microsoft

•  Google d isp lay ads ,
Google cert i f ied Google
v ideo ads ,  Google
Cert i f ied

J U S T  U S  &  O T T O

Soc ia l  Media  Manager  |  Nov  2023  -  March  2024

Doha ,  Qatar

Socia l  Media Strategy •  Event Promotion •  Content Creat ion •  L ive
Coverage •  Community Engagement •  L inkedIn Strategy •  Prof i le  &
Page Management

•  Creat ing and implement ing soc ia l  media st rateg ies spec i f ica l l y
des igned to promote events ,  a l igned with overa l l  market ing
object ives .

•  Deve lop ing engaging ,  event-focused content  across var ious
soc ia l  media p lat forms (Facebook ,  Twit ter ,  Instagram,  etc . ) ,
inc lud ing pre-event buzz ,  l i ve coverage ,  and post-event
h igh l ights .

•  Moni tor ing and act ive ly  responding to comments ,  messages ,  and
ment ions re lated to events across a l l  p lat forms to boost
engagement and community  interact ion .

•  Craft ing compel l ing L inkedIn prof i les  and event pages for
ind iv idua ls ,  speakers ,  and bus inesses ,  opt imiz ing them for
max imum v is ib i l i ty  and audience engagement .

•  Deve lop ing a targeted content  st rategy for  L inkedIn ,  ta i lored to
i ts  audience and a lgor i thms ,  inc lud ing event announcements ,
ar t ic les ,  posts ,  speaker  spot l ights ,  and mul t imedia content  such
as photos and v ideos .

H A R I S  &  C O

Soc ia l  Media  Manager  |  Ju ly  2022  -  Nov  2023

Cal i cut ,  Ind ia

Advert is ing •  Inf luencer  Market ing •  Food Sty l ing •  Content
Creator  •  Branding •  Cl ient  re lat ions •  Account Lead

•  Lead and execute comprehens ive soc ia l  media market ing
strateg ies for  c l ients ,  cons istent ly  ach iev ing or  exceeding
object ives .

•  Col laborate c lose ly  wi th c l ients  to def ine goa ls ,  KPIs ,  and target
audiences ,  ensur ing a l ignment wi th bus iness object ives .

•  Create and curate engaging content  for  var ious soc ia l  media
p lat forms ,  inc lud ing text ,  images ,  v ideos ,  and interact ive posts .

•  Cu l t ivate and mainta in st rong c l ient  re lat ionsh ips through regu lar
communicat ion ,  report ing ,  and c l ient  meet ings .

•  Appl ied advanced food sty l ing techn iques ,  enhanc ing d ish
presentat ion for  menus and promot iona l  mater ia l


